


Campaign Organizing Bootcamp
GOTV turnout conversations
 
Goals for this training:
1. Internalize and apply the ‘get out the vote’ framework for effective conversations when talking to sporadic voters
2. Examine ‘get out the vote’ best practices
3. Feel excited to implement these practices with voters in your community

Activity: What is a turnout conversation and why is it important?
 
	NOTES:





Why do turnout conversations work?
· Accountability to vote
· Creates social pressure
· Pledging to vote
· Reminds voters of the norm of voting
· Voters who pledge to vote are more likely to turnout than those who don’t
· Vote planning
· Vote planning effectively cuts through the quick yes/no responses you might get from voters

Understanding the audience for turnout:
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Elements of GOTV turnout conversation
· Getting a commitment
· Making a plan to vote
 
GOTV conversation framework
Step 1: Confirm their support for your cause and remind them of key voting deadlines
Step 2: Make a plan with the voter
Step 3: Get a commitment from the voter and ask them to verbalize their reasons
Step 4: Don’t focus on issues or candidates
 
Elements of a great GOTV script
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Activity: Scenario 1							  Keep these points in mind:
Notes: 									• Local Touch
• Voter accountability 
• Commitment to vote 
• Plan-making
• Thanks for voting
 
 











Activity: Scenario 2
Notes: 
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Elements of a Great GOTV Script

Use this as guide when developing your own scripts, but remember
genuine conversations at the door and phones are far more important.

Walk Script Example
Hi is [VOTER NAME] home? Hi [VOTER NAME] I'm with [ORG NAME]. Since the
election is this Tuesday, | volunteered to remind people in my neighborhood to vote.
— | see from official records that you're a reliable voter in our neighborhood.
[if they voted in 2016] Thanks for voting in 2016!
[If they didn’t vote in 2016]. However, it looks like you missed the last election. | want
L to make sure you have everything you need to vote no matter what.
~~ As you may know, the election is on Tuesday. On a scale from 0-10, 0 being I'm never going
to vote and 10 being I'm definitely voting, what number describes you?
[If no, share with voter why you are voting]

[if yes or maybe to vote proceed below]

We're collecting reasons people vote — what made you say [voter's response] rather than 2
[or 0, if they said 3 or below]?

[Listen to voter’s response]
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| totally agree and thanks for sharing. [Transition into plan-making] Have you thought about
Plan Making what time you'll be voting? How will you get there? Will you go by yourself or with someone
else?

[Provide information polling location and any forms of identification that may be required]

Great. [Repeat voter's plan back to the voter]. That sounds like a good plan. Because you said
Pledge that voting is important, will you take a pledge to vote? [electronic or pledge card]

Collect cell [If yes] You'll just need to fill out your first name and cell phone number. And if it's
okay, we would love to send you a text reminder right before Election Day to vote.
Thanks so much for pledging to vote!

numbers

[if no] No problem.
Okay, before | go, do you have any questions for me about voting? [Answer any questions]

So, as a recap, you'll be voting at the [Polling Location] in the [TIME] and we'll send you a
[Pledge Reminder] right before Election Day! We may contact you after you vote to hear your
Social Pressure thoughts on the election. Thanks!
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